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Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and

practice.  Ã‚Â   Marketing Management is the gold standard marketing text because its content and

organization consistently reflect the latest changes in todayÃ¢â‚¬â„¢s marketing theory and

practice.  Ã‚Â  Remaining true to its gold-standard status, the fourteenth edition includes an

overhaul of new material and updated information, and now is available with

mymarketinglabÃ¢â‚¬â€œPearsonÃ¢â‚¬â„¢s online tutorial and assessment platform.
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Philip Kotler, widely considered to be the world's leading marketing guru, is the S.C. Johnson

Distinguished Professor of International Marketing at Kellogg Graduate School of Management at

Northwestern University. He is the author and co-author of sixteen books, including Marketing

Management, Marketing of Nations and Kotler on Marketing. He also acts as a consultant to many

major multinationals and has lectured extensively in Asia and North America. Hermawan Kartajaya

is Leading Service Officer of MarkPlus & Co., a strategy consulting firm in Indonesia. He is also the

President of Asia-Pacific Marketing Federation (APMF, 1998-2000) and the Vice-Chairman of the

World Marketing Association (WMA, 1999-2000). His Sustainable Marketing Enterprise model

provides the foundation for building both sustainable economies and companies. He has helped

many leading Asian companies create sustainable strategies in the past decade. Additional case

studies were contributed by Michael Alan Hamlin, author of The New Asian Corporation and



managing director of Team Asia, a business consulting group and speaker's bureau."Kevin Lane

Keller" is acknowledged as one of the international leaders in the study of strategic brand

management and integrated marketing communications. His research has been widely cited and

received numerous awards. He remains actively involved in industry and has served as brand

confident to marketers for some of the world's most successful brands, including Disney, Ford, Intel,

Levi Strauss, Nike, Procter and Gamble, and many more. Professor Keller is presently the E.B.

Osborn Professor of Marketing at Dartmouth College's Amos Tuck School of Management where he

teaches an M.B.A elective on strategic brand management and lectures in executive programs on

that topic. He lives with his family in Etna, NH.

Take this for what it's worth from an MBA candidate who is not interested in marketing. The text

presents good information. The business cases are very useful and provided the most benefit.

Otherwise, I found the material to be dry and in many cases tedious to read-through. The majority of

my research used the web rather than the text as a starting point for all my papers related to this

course...

This is one of the most comprehensive marketing books I have read. It covers everything from

product management and development to channel strategy. I have been working in marketing for a

long time and I often refer to this book to get sense of the issue and solutions others have tried

when a new problem or opportunity arises. Well researched and documented with countless

examples from real world.

Pearson really should provide the capability to view the ebook on more than 2 devices. They are

charging over $150 for a book that has no physical existence. That is a gouge in the first place, but

to then tell me I can't have it on my phone, kindle and PC simultaneously without doing

registration/deregistration gymastics . . . ? That betrays a very low estimation of their customers and

a little bit of ignorance of the way people use technology at this moment. One of the big reasons I

buy ebooks is ubiquitous availability. To restrict that is destroying a lot of the value of the format.

That said, I'm certainly not going back to buying the 5-pound print doorstop version. But Pearson,

throw your student customers a bone. Would 3 devices kill you, you DRM tightwads?

The format in Kindle is impossible to read. Paras are all over the place, figures don't show up,

images are mixed up, etc....disappointing to see such poor quality on .



I bought this to refresh myself on marketing management - great read so far. Really not like a text

book, more like a professional book.

It's very thick and very useful! Explaining the ethics in an interesting way, with examples and

pictures. I bought the used one, cheap and great.

Excellent book and met academic standards!

This book is an Asian focused textbook. All of the cases and examples are from Asia. It was not

very helpful in the class since the textbook in my class has North American focused examples and

cases. It was not clear that there were different versions of this book. In fact the cover of the book I

received was camouflaged with tape to hide this fact.
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